Case Study

MacPhail Center for Music “Can’t Stop the Feelin” Campaign:
Super Bowl LLI
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'T STOP THE FEELINS

Check out the video!

The client: The question:

: Could we bri h-needed attention t
MacPhail Center for Music, one of the nation’s ou we.f rrel ;;:u; nee Zl ° Zn |on+ :;_.a
community youth choir, and maybe get the
oldest and largest nonprofit community music . vy . e
schools. based in Minneapolis. MN attention of one of the biggest pop stars,
' e performing at the half-time show down the street?

Summary:
A happy hour conversation sparked an idea that turned into a viral social media campaign. As Digital

Communications & PR Coordinator for MacPhail, | crafted over 40+ punny tweets and sent a
coordinated PR campaign to #Get)TtoMP, inviting Justin Timberlake to sing_with the MacPhail

Community Youth Choir via a performance of his hit song. While he couldn’t stop by (no hard feelings,

he's a busy guy!) 16K organic views, 45K impressions, and lots of local media attention were brought to

this amazing group of young musicians.

Key Statistics


https://www.youtube.com/watch?v=iBDwwwh8OrI
https://www.youtube.com/watch?v=iBDwwwh8OrI
https://www.youtube.com/watch?v=iBDwwwh8OrI
https://www.youtube.com/watch?v=iBDwwwh8OrI

Facebook: Twitter:

16K organic views on Facebook 45.6K impressions over 14 days,

averaging 3.3K impressions per
day

Net Likes

Met likes shows the number of new likes minus the number of unlikes

Community Impact:

Shout-outs from First Avenue,
KARE 11, the Guthrie, the
Ordway, and the official Super
Bowl LLI account

Unlikes Crganic Likes Faid Likes == Met Likes

Results

Why'd It Matter?



First Avenue & 7th S5t Entry racPhail Center for Music
" video

Hey Justin Timberlake - we think you may want to check this out ««» LOVE
this and LOVE what MacPhail Center for Music does for the local music
scene and the Twin Cities! ;.

MacPhail Center for Music

11 You Retweeted

| fiw. janashortal @ @janashortal - Jan 31
UHHHHH, paging @jtimberlake - I just found your choir for Sunday. #5BLI L

MacPhail Center @macphailmusic

.@janashertal The MacPhail Community Youth Choir is
warmin' up the #BoldMNorth with their welcome for
@jtimberlake and #5BLIAA fans. Check them out!
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1 You Retweeted
Guthrie Theater @GuthrieTheater - Jan 23

GUTHRIE We've got the feeling after watching that video. Great work, @macphailmusic!

MacPhail Center @macphailmusic
MacPhail provides #Fmusiced for all ages and abilities. We'd say our priorities
are *NSYNC with yours, @jtimberlake! Come jam with our Community Youth

Choir during @mnsuperbowl2018. #Get)TioMP #5BLI L #BoldNorth
youtube.comfwatch?v=iEDwww...
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The campaign accurately positioned the client as a primer location for youth musicians of all ages
and backgrounds - and as a place to have fun, too. The young musicians received well-deserved

praise for their talent. The video is prominently featured in fundraising campaigns as well.

Team:

Dan Gunderson, videographer
J.D. Steele, choral director
Billy Steele, mix



